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Abstract 
This research targets Assistance-Oriented Communication of Chinese mass 
media triggered by Indian Ocean Tsunami which occurred in 2004. The issue 
discussed in this paper is to find out why Chinese media covered large-scale and 
high-level news reports on the outbreak of natural disaster occurred in neighboring 
country, and thereby to explore the fundamental significance of this 
Assistance-Oriented Communication. Through in-depth research, the main results can 
be concluded that: news media used the concept of “World” divided into two parts, 
traditional form and modern content, to promote national mentality of “obligation 
internalization” within the audiences and to better achieve the purpose of helping 
others. The fundamental significance of Assistance-Oriented Communication is not to 
persuade the audiences to make donations or to improve the image of China in the 
hearts of audiences. On the contrary, it is an attempt to upgrade the national modern 
cultural values for better accomplishing our country's strategic goal of social 
transformation, which objectively assists government in accomplishing national 
strategic goals. This Assistance-Oriented Communication can reflect national strategic 
goals and “obligation internalization” promoted by the media is an attempt to make 
audiences internalize the values of modernization of social development. 
Some sociologists have pointed out that China is in the game of different 
interests at present. During this phase of social transformation, complexity and 
arduousness of social contradictions has already become the distinctive characteristics 
of the times. Thus, understanding, mutual assistance and love in interpersonal 
relationships are the benchmarks for a good society morally. Besides, with the 
expectation for social transformation that traditional China evolves into modernized 
one, the main realistic value of Assistance-oriented activities is to change home-based 
value into country-based value. Under the philosophy of home-based value, Chinese 
society is formed based on blood relationship and thus private emotions are deep in 
every corner of the society, leading to a result that Chinese people lack for public 
spirit and social recognition. Assistance-oriented activities can change the public from 
strangers into acquaintances, which enables them to cross the psychological distance 















relationships. This will inevitably result in the formation of rules among strangers to 
abide by in order to reduce the unpredictability of the future. Such roles can cultivate 
the participation and social consciousness as well as rule-based concept, and further 
develop public spirit and social recognition. As a result, when planning large-scale 
communication activities, journalists should uphold a strong sense of social 
responsibility, clearly perceive potential impact of communication activities on the 
audiences and carry out communication activities in the purpose of promoting social 
progress. 
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作者的困惑。 
    其次，后者是一个系统的论述，从探求受众内心深处“民族”、“国家”等意
识的建构，到阐述一种迸发于心灵的凝聚力量等等，主要侧重点是“如何传播”。
前者着眼于对新闻传播活动进行解读，更微观，主要侧重点是“为什么要传播”。 
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